
Levitt at the Falls Marketing and Communications Internship 
 
Title:  Marketing and Communications Intern 

Location: Levitt at the Falls in Sioux Falls, SD 

Time Commitment:  20-40 hours per week depending on candidate availability, shifts Wednesday-Saturday 

which includes evenings on concert nights 

Application Deadline: April 2, 2021 

Internship Dates:  10-14 week commitment, flexible to fit in the Levitt at the Falls summer season which runs 

from June 11-September 11 

Reports To: Director of Communications and Community Engagement 

Compensation: This is an unpaid internship that provides experience and skill-building in the non-profit arts 

work environment and valuable connections and partnerships for future endeavors. 

 

Position Overview: Do you love music?  Do you have a knack for curating and creating original content?   Do you 
want to gain hands-on marketing experience in the arts sector in the newest, hottest venue in town?  If so, join 
our first-rate Levitt at the Falls team this summer!  The Levitt at the Falls Marketing and Communications Intern 
will engage Levitt at the Falls' growing audience base through focused work with our social media campaign and 
support of our wider marketing and communications efforts. 
 
Responsibilities:  

• Identify and create engaging brand-building content for Levitt at the Falls various social media platforms 
with a particular focus on Instagram 

• Capture photography and video at Levitt at the Falls events and archive these digital resources 

• Author up to three blog posts about music, outreach, people and/or creative place making at Levitt at 
the Falls 

• Publish original content on Levitt at the Falls website and social media to highlight artist and audience 
stories and celebrate the impacts of the 2020 season 

• Support the creation of e-blasts and mobile app content as needed 

• Engage as an active core Levitt team member during concert events.  Serve as a welcoming community 
ambassador to our guests.  Assist with set-up, greeting, and volunteer support on the lawn. 

• Perform other related duties, as assigned 
 
Previous Experience and Preferred Skillsets: 

• Some experience in graphic design, video editing and/or photography 

• Well-versed and current in social media platforms, tools and trends 

• Excellent writing and communication skills 

• Positive interpersonal and teamwork skills 

• Strong attention to detail 

• Flexibility 

• Passion for the Levitt at the Falls mission 
 
Qualifications for College Credit Seekers:   

• Enrolled in college/university as a sophomore, junior, or senior 

• Pursuing a degree in Communications, Marketing, Music Business/Industry, 
Nonprofit/Arts Administration or a related field 

COVID-19 Note:  Levitt at the 

Falls has a strong 

commitment to community 

wellness.  We are working to 

establish safety protocols for 

re-entry into in-person events 

in 2021 in light of the COVID-

19 pandemic.  We will expect 

our interns, as well as our 

staff and volunteers, to 

adhere to these protocols and 

share our commitment to safe 

practices. 



 
 
 
 
About Levitt at the Falls:  Levitt at the Falls will present a season of 40 free concerts this summer in a new 
outdoor amphitheater in downtown Sioux Falls, SD.  Our performances feature professional artists representing 
a wide range of different genres to reflect the diversity of our community.  Levitt at the Falls is a non-profit local 
arts organization with a mission to build community through music.  Sioux Falls is the 8th city in the nation to be 
selected for a permanent Levitt venue as a part of the national Levitt Foundation network of free music venues.   
 
Levitt at the Falls is a gathering space that strengthens our community through the power of free, live, outdoor 
music.  In 2021, Levitt at the Falls will be entering its third year in the Sioux Falls community and returning to the 
lawn for its second season of free concerts at the Shell after a pivoted programming year in 2020 due to COVID-
19.  In our first season of 30 free concerts, over 58,000 community members attended Levitt performances and 
events, averaging over 1,700 people per performance.  We are a catalyst for downtown growth and community 
activation through the arts.  Our facility connects Sioux Falls’ number one tourist destination, Falls Park, with a 
growing and vibrant downtown business district.  Our work extends beyond the lawn with concentrated 
community outreach efforts. 
 
 
 
 
 
 


